CASE STUDY: SPORTS WORLD CHICAGO

Sports World Chicago uses Geofeedia to micro-target potential
customers, drive online and in-store sales, and boost social followers.
BACKGROUND
No matter which team they root for, and no matter whether they
follow baseball, hockey, football, or basketball (or all of them), diehard fans are meeting their match at Sports World Chicago. Offering a brick and mortar presence selling Chicago Cubs licensed
shirts, jerseys, hats, and souvenirs, across the street from Wrigley
Field in Chicago, Sports World Chicago has been helping fans
show their spirit for more than 35 years.
And, much like the plays professional athletes use to win games,
Sports World Chicago Partner Brad Rosen understands the value
of a solid social media play book to his bottom line. That’s why he
jumped at the chance to use Geofeedia after seeing a product
demo in 2013. “I immediately knew Geofeedia was going to be a
game-changer for my business,” says Rosen.
OPPORTUNITY
The Sports World Chicago team was no stranger to social media
and was already active on Facebook, Twitter, Instagram, and Pinterest. But, they’d only been able to guess which keywords and
hashtags were relevant and had no way of knowing if social media
users were near their store. Engaging the right people at the right
time on social media was even harder during away games. “I was
tired of guessing at hashtags,” says Rosen. “There had to be a better way, and Geofeedia was the clear winner.”
SOLUTION
Rosen started by using Geofeedia to draw search perimeters
around key locations (e.g. Chicago ball parks, fields, and stadiums,
away-game venues, Spring training camps). Within seconds, he
was able to discover, engage with, and analyze real-time social
media data by location—not just hashtags or keywords. “Now, I
can micro-target people who are within a 100 yards of my store
and are posting about the game,” says Rosen.

Sports World Chicago can place a perimeter around any stadium, game
location, or city and begin gathering real-time social data within seconds.

He especially likes using Geofeedia’s Streamer view, which gives
him a quick-hit, snapshot of social activity in real-time. “Using
Geofeedia, we can find fans who are near our store—or in other cities at away games—and give them compelling reasons to
purchase while they’re in the right place and mindset to convert.”
The key is to find the people who are most likely to purchase
and give them compelling incentives. In Rosen’s case, that often
means limited-time-offer discounts that drive people to his store—
and fun promotions that are tied to live game activity.
“We also use the Recording feature to capture social media data
from locations of interest,” says Rosen. “Then, my team can review it and take action whenever they have downtime.”

“We can find fans who are near our store — or in other cities at away games — and give
them incentives to purchase when they’re in the right place and mindset to convert.”
— Brad Rosen, Partner, Sports World Chicago
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“The ability to micro-target sports fans who are near my
store is a no-brainer. Geofeedia does this brilliantly.”
— Brad Rosen, Partner, Sports World Chicago

RESULTS
Downtime, however, is pretty hard to come by these days. Business is booming.
Geofeedia has not only helped boost Sports World Chicago’s bottom line, it’s helped
Rosen grow his social media presence. The company now boasts 28,000+ followers on
Facebook, 2,700+ on Instagram, 1,400+ on Pinterest, and 1,300+ on Twitter.
“Every day, I discover and engage with thousands of sports fans on social media that I
never could have found without Geofeedia,” says Rosen. About 80% of the conversions
he drives via Geofeedia involve in-store purchases; the other 20% drive e-commerce.
When he thinks about the future, one thing is certain—Geofeedia will be a big part of
Rosen’s game plan. He knows he’s only scratched the surface of what Geofeedia can
do and hopes to hire a team member solely focused on social media in the near future.
“The ability to micro-target sports fans near my store is a no-brainer,” says Rosen.

About Geofeedia
Geofeedia provides social media
search and discovery by location.
Our patented technology searches
Twitter, Instagram, YouTube, Flickr,
Picasa, and Viddy data by location
to provide users with real-time insights from anywhere in the world.
Learn more at: geofeedia.com

About Sports World Chicago
SportsWorldChicago.com is the online home of Sports World, located
across from Wrigley Field, Home
of the Chicago Cubs, in Chicago,
IL. Being situated right outside
the Wrigley Field front entrance is
great for Chicago Cubs fans who
are in town and don’t want to pay
in-park prices.
Sports World Chicago caters to all
fans and carries Cubs and Wrigley Field apparel for men, women
and kids of all ages, as well as
sports-related fun novelties, gifts,
and souvenirs.
www.sportsworldchicago.com

Micro-targeting helps Sports World Chicago drive store traffic before, during, and after games.
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